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Bakkal Esnafinin Pazarlama
Sorunlari: Sivas Sehir Merkezindeki
Bakkallar Uzerinde Bir Arastirma

Ozet

Dusik kar marjina karsin yiksek satis hacmi ve yodun rekabet bakkal esnafini
blylk bir endustri haline getirmekte ve ilgi ¢ekici bir aragstirma alani yapmakta-
dir. Diger taraftan 6zellikle perakende gida endustrisinde bakkallarin pazarlamada
ciddi sikintilar yasadiklari bilinmektedir. Calismanin amaci bakkal esnafinin pa-
zarlama surecinde karsilastigl sorunlari belirlemektir. Bu kavramsal cercevedeki
amagla birlikte, bu galisma Sivas sehir merkezinde yer alan bakkallarin biyuklGgu,
mulkiyet durumu, cirosu bakkal esnafinin egitim diizeyi, personel sayisi gibi bazi
degdiskenler ile pazarlama cabalari arasindaki iligkileri arastirmakta ve analiz et-
mektedir. Bu nedenle Sivas sehir merkezinde 238 bakkal ile yiiz ylize gorusilerek
bir anket calismasi yapilmis ve sonugclar dederlendirilmistir.
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Marketing Problems of Grocers: A Study on

Grocers in Sivas City Center
Abstract

Low profit margin but high sale volume and intensified competition make grocers
store a big industry and an attractive study area. On the other hand, it's known
that grocers in retail food industry have been facing important marketing problems
during recent years in many regions of Turkey. The aim of this study is to determi-
ne the problems being faced during the process of marketing activities of grocers.
With this aim in the conceptual framework, this paper investigates and analyzes
the relationships between some variables (such as bigness, ownership position
of grocer stores in Sivas, education level of stores owners, stuff numbers, daily
revenue) and marketing activities statistically. For this reason, a survey study was
conducted using a questionnaire, based on a non-probability sample of 238 gro-
cers in city center. Questionnaires were completed in face-to-face interviews with
grocers in Sivas and the results were evaluated.
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