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Izmir llinde Gida Gulivenligi, Kalite ve
Fiyat Acisindan Tuketicilerin Yag Meyve
ve Sebze Satin Alma Yeri Tercihlerinin

Analitik Hiyerarsi Sureciyle Belirlenmesi

Ozet

Bu galismanin ana amaci, yas meyve ve sebze satin almada etkili olan kriterler agi-
sindan tiiketicilerin satin alma yeri tercihlerini belirlemektir. izmir ilindeki 385 tiiketicinin
yas meyve ve sebze satin alma yerleriyle ilgili tutum ve davraniglarina ait veriler anket
galismasiyla derlenmistir. Calismada tiiketiciler agisindan satin alma kriterlerinin 6nem
dizeyini ve her bir kritere gore satin alma yeri tercih derecelerini hesaplamak igin Ana-
litik Hiyerarsi Suireci kullanilmigtir. Tketicilere kalite, gida giivenligi, dis gérins, fiyat,
6deme kolayhgi ve ulasim kriterleri, satin alma yerleri olarak dogrudan uretici\mahalli
pazarlar, manavlar ve hipermarket veya stupermarketler sunulmustur. Tuketicilerin yas
meyve ve sebze satin alirken en fazla 6nem verdigi kriterlerin sirasiyla kalite ve fiyat
oldugu belirlenmistir. Tlketiciler, gida giivenligine yas meyve ve sebzenin dig gorunu-
stinden daha fazla 6nem vermektedir. Marketler kalite ve gida giivenligi, retici\mahalli
pazarlar ise fiyat yoniinden tercih edilmektedir. Tiketicilerin marketi tercih etmesinin
bir diger sebebi 6deme kolayligidir. Tlketicilerde pazar aliskanhginin olmasi mahalli
pazarlari tercih konusunda avantajli duruma getirmektedir. Manavlarin tercih edilmeme-
sinin en 6nemli nedeni ise fiyattir. Genel olarak bir degerlendirme yapildiginda, dikkate
alinan kriterler agisindan tuketiciler dncelikle dogrudan uretici veya mahalli pazarlari,
daha sonra ise hipermarket veya stipermarketleri tercih etmektedir.
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Determination of Consumer Preferences for Purchasing Place of
Fresh Fruit and Vegetable Considered Food Safety, Quality and

Price by using Analytic Hierarchy Process in izmir
Abstract

The main objective of this study is to determine consumer preferences for purchasing
place of fresh fruit and vegetable along with the criteria influencing the purchasing fresh
fruit and vegetable. The data on the attitudes and behaviors of consumers about the
purchasing place of fresh fruit and vegetable were obtained from a survey of 385 consu-
mers selected randomly in Izmir. Analytic hierarchy process was applied to calculate a
measure of the priority level of each purchasing criteria and the degree of preference for
purchasing place of fruit and vegetable by each criteria. Quality, food safety, apperance,
price, payment and arrival as the purchasing ciriteria and producer/bazaar, manav and
hipermarket/supermarket as the purchasing place were given to the consumers. The
results show that the most important criteria of consumers for purchasing fresh fruit
and vegetable are “quality” and “price”. Food safety is more important than apperance
of fresh fruit and vegetable for consumers. Markets are prefered for quality and food
safety and producers/bazaars are prefered for price. The another reason for prefering
hipermarket/supermarket is easy payment. The fact that the consumers have a shop-
ping habit makes local markets more advantageous. The reason for consumers not to
prefer greengrocers is that they sell products more expensive. Consumers generally
prefer producer markets and then hyper and super markets.
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