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Bireysel Musterilerin Kredi Karti
Tercih Nedenlerini Belirlemeye
Yonelik Bir Calisma

Ozet

Bireysel musterilerin demografik ve sosyo-ekonomik 6zelliklerine gére bankala-
rin sundugu hizmetler arasinda yer alan kredi kartlarinin iglevleri artirilarak se-
killendirildikge bireysel muisterilerin kredi karti kullanma yoénindeki tercihleri de
artmaktadir. Bankalarin musterilerine tek tip hizmet yerine bireyin sahsina 6zel
hizmet sunmasi, musteri bagimliligr konusunda daha etkili olacaktir. Calisma ile
kredi kartlarinin, kart hamilleri tarafindan tercih edilmesine etken olan tutumlarin
arastirlmasi amagclanmistir. Bagka bir ifade ile yapilan bu arastirmada “Bireysel
musterilerin kredi karti tercih nedenleri nelerdir?” sorusuna yanit bulunmaya ¢a-
hsilmistir. Veriler, istanbul ili ilge merkezlerinden anket yontemi ile elde edilmistir.
Calisma bulgularina gére, bireysel musterilerin kredi karti tercihinde “kredi kar-
tin1 piyasaya sunan bankanin guvenilirligi” 6nemli derecede etkili bulunan unsur
olarak tespit edilmigtir.
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Astudy to Find out the Reasons of Credit Card

Preferences of the Individual Customers
Abstract

With the function advancement of credit cards, the individuals’ trend of using cre-
dit cards increases according to their demographic and socio-economic characte-
ristics. Instead of the banks’ offering unique service to their customers, customer-
based distinctive service will be more effective in customers’ loyalty. With this
study, that the attitudes affecting why the credit cards are preferred by the card
bearres is intended to study on. In other words, the answer to the question “What
are the reasons of credit card preferences of the individual customers?” is tried
to find out. The data has been collected in istanbul and its central counties with
the method of field survey. According to the findings, when looked at the order of
priorities of preferences, what comes first is that “ the the reliability of the bank
presenting the cards has been found out to be the most effective factor”.
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