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Beyaz Esya Sanayi Isletmelerinin
internet Uzerindeki Hizmetlerinin
Analitik Hiyerarsi Sureci ile
Degerlendiriimesi

Ozet

Analitik Hiyerarsi Sireci (AHS), karar problemlerinin yapilandiriimasinda ve ¢o-
ziminde kullanilan yéntemlerden birisidir. Bu yaklagimin 6zelligi; karmasik, ¢ok
faktorll, cok élcutll ve ¢ok alternatifli karar problemlerine uygulanabilir olmasidir.
Yéntem karar problemini, amag, olcltler ve karar alternatifleri diizeyinde hiyerarsik
bir yapida ele alarak inceler. Calismamizda, Ulkemizdeki beyaz esya sanayi isletme-
lerinin internet izerindeki hizmetleri AHS ile degerlendirilmistir. Bu degerlendirme
sonucunda, arama motorlari kullanilarak yaygin tanitim yapmak, internet {izerinden
miisteri ile iletisim ortamini saglamak ve bilgileri giincellemek, internet’teki hizmetler
acisindan en 6nemli faktdrler olarak tespit edilmistir. Sektdrde yer alan isletmelerin
karsilagtirmasi yapildi§inda, internetteki hizmetlerinin performanslarinin birbirine
¢ok yakin oldugu goérilmdstdir.
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An Evaluation of White Goods Manufacturers’

Internet Services by Analytic Hierarchy Process

Abstract

Analytic Hierarchy Process (AHP) is one of the methods to structure and to solve
the decision problems. The main feature of this method is its appropriateness for
complex, multi variable and multiple choices decision problems. AHP analyze the
decision problem in a hierarchical level in terms of its aim, criterion and decision
alternatives. This study evaluates Turkish white goods manufacturers’ Internet ser-
vices by using AHP. Findings indicate that the most important factors are; promoting
extensive publicity by using search engine, providing communication platform via
the Internet and updating customer and company information. Comparison of com-
panies’ performances in regard to their Internet services significant differences has
not been identified.
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