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Mobil Pazarlama (Mobil Pazarlama
Araclarina Yonelik Tutumlarin
Kullanici, Mal ve Hizmet
Boyutlarinda Belirlenmesine Yonelik

Bir Arastirma)*

Ozet

Mobil iletisim teknolojilerindeki gelismeler, mobil telefonlarin insan hayatinda ve is-
letme faaliyetlerinde ¢cok dnemli bir rol oynamasina neden olmustur. Bu ¢alismanin
kavramsal analiz béliminde, mobil iletisim teknolojilerindeki gelismelerin isletme-
lerin pazarlama faaliyetleri Gzerindeki potansiyel etkileri agiklanmigtir. Arastirma
béliminde ise mobil telefon kullanicilarinin mobil pazarlama araglarina yonelik
tutumlari, mobil alig-veris yapmak istedikleri mal ve hizmetler ve mobil alig-verigini
engelleyen faktorleri belilenmek amaciyla 418 mobil telefon kullanicisi Gizerinde
yapilan tanimlayici arastirma sonuglari agiklanmigtir. Arastirma sonuglari, mobil
telefon kullanicilarinin mobil alig-veris disinda mobil pazarlama araglarina yonelik
olumlu bir tutuma sahip oldugunu géstermistir. Bunun yani sira, mobil pazarlama
araglarina yonelik en ¢ok olumlu tutuma sahip olan kullanicilarin demografik 6zel-
likleri belirlenmis ve mobil pazarlama programlarinin basarisini arttirmak igin mobil
telefon kullanicisi 6zellikleri ve mobil pazarlamada tercih edilmesi gereken mal ve
hizmetler boyutlarinda mobil pazarlama ydneticilerine énerilerde bulunulmusgtur.
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Mobile Marketing (A study for determining
attitudes towards mobile marketing tools in the

dimensions of user, product and service)

Abstract

With the advancement of mobile communication technology, mobile phones have
caused to play a very important role in human life and business activities. In the
conceptual framework of this study, the potential impacts of mobile communication
technologies on marketing activities were clarified. In the survey part, the desc-
riptive research results conducted among 418 mobile phone users to determine
mobile phone users’ attitudes towards mobile marketing tools, products and servi-
ces for mobile shopping were explained. The survey results show that the mobile
phone users have positive attitudes towards mobile marketing tools apart from
mobile shopping. Also, the target mobile phone users who have the most positive
attitudes towards mobile marketing tools in respondents are determined, and ma-
nagerial implications and recommendations are given in the dimensions of mobile
phone users’ characteristics, products and service categories in order to increase
success of mobile marketing programs.
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