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Siyasal Pazarin Cografi
Bolumlendirilmesine lliskin Geng
Secmenlere Yonelik Bir Analiz

Ozet

Bir taraftan gatisma kaynagi diger taraftan uzlasma yolu olarak goriilen siyaset
surecinin dinamik, dngorilemez ve kiyasiya rekabetgci yapisi, siyasal aktérlerin
rekabette digerlerinden 6ne gikma ve kendilerini rakiplerinden farklilastirma ca-
balari, siyasileri iletisim tekniklerinden ve pazarlama stratejilerinden faydalanma
yoluna itmistir. Boylelikle, pazarlama literatiiriinde “siyasal pazarlama” kavrami
ortaya ¢ikmig ve glinimiizde gerek segim dénemlerinde gerekse diger donem-
lerde pazarlamadan yararlanmadan siyaset yapmak neredeyse olanaksiz hale
gelmistir. Bu anlayigla yuratulen pazarlama cabalarindan biri de siyasal pazarin
bélumlendiriimesidir. Calismada, gen¢ segmenlerin olusturdugu siyasal pazari-
nin bélimlendiriimesinde cografi degiskenlerin kullanilabilirligi incelenmis ve pa-
zar bolumlerinin belilenmesinde cografi degiskenlerin agiklayici oldugu sonucu-
na ulasiimistir.
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An Analysis on Young Voters Concerning

Geographic Segmentation of Political Market
Abstract

Dynamic, unpredictable and cutthroat competitive nature of political process
that is source of both conflict and compromise, political actors’ efforts to outshi-
ne in competition and to differentiate themselves over rivals have pushed the po-
liticians to benefit from communication techniques and marketing strategies. In
this manner, in marketing literature “political marketing” term has emerged and
today either in election periods or in the other periods it is almost impossible po-
liticking without taking advantage of marketing. By this way, one of the handled
marketing efforts is segmentation of political market. In the study, the usefulness
of geographic variables are tested in segmentation of political market composed
of young voters and it is concluded that geographic variables are explanatory in
defining market segments.
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