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Ozet

Bu calismanin amaci, Turkiye'de lzerinde gok fazla bir ¢galisma bulunmayan etno-
sentrizm konusuna bu arastirma ile bir katki saglamak ve bir ¢ok Ulkede etnosent-
rizm egilimini belirlemede kullanilan “CETSCALE” dlgegini, bir kez daha test ederek,
Universite gengliginin etnosentrik egilimlerini belirlemektir. Arastirma Van Yuzuncu
Yil Universitesi ve Sakarya Universitesi kampiisiinde yiiriitillen toplam 1054 kisi-
lik bir drneklemden olusan saha calismasini icermektedir. Orneklem Uizerinde elde
edilen veriler, guvenilirlik analizi, kesifsel faktér analizi, dogrulayici faktor analizi
ve t-testi ile incelenmigtir. Elde edilen bulgular élgegin glvenilir oldudu, ancak tek
boyutluluk 6zelligini tagsimadigi, Dodu ve Bati kdkenli 6drencilerin farkl etnosentrik
egilimlere sahip oldugu yénindedir.
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The CETSCALE in Measuring Effect of
Consumer Ethnocentrism: Application of Yuzuncu

Yil and Sakarya Universities
Abstract

The purpose of this study is, to test the Consumer Tendencies Scale (CETSCALE)
on Turkish University students that have been studied on a limited scale in Turkey
and to put a cultural diversity to the country of origin and consumer ethnocentrism
literature globally. Data were collected from 1054 students in two different universi-
ties, Yuzuncu Yil and Sakarya University, Data were examined with reliability analy-
sis, exploratory factor analysis, confirmatory factor analysis, and t-test. The result
of this study states that scale is reliable but it doesn’t consist one dimension, also
westerner and easterner students has got different tendency on Ethnocentrizm
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