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Tirk Imalat Sanayinde Yogunlagsma
ve Rekabet

Ozet

Yogdunlasma, bir piyasadaki firma sayisi ve bunlarin buytklik dagilimi ile ilgilidir
ve genellikle piyasa yapisinin énemli bir 6l¢isi olarak gorulir. Clnkl piyasa
glict ve boylece piyasa davranigi ve performansinin belirlenmesinde énemli bir
rold oldugu dusunilir.

Turk imalat sanayinde yogunlasmay etkiledigi disiinilen faktorler élgek ekono-
mileri, sermaye yogunlugu, rekldam harcamalari ve endustri blylime oranlaridir.
Calisma ayrica, rekabeti arttirma baglaminda basari derecesini 6lcmek suretiyle
liberilizasyonun etkisini degerlendiriimeyi amacglamaktadir. Bu amagla ithalat re-
kabeti, ihracat yogunlugu ve yabanci sermaye yatirimlari kullanilan diger degis-
kenlerdir.

Dort haneli 123 Tirk imalat sanayi igin, Uluslar arasi Standart Sanayi Sinifla-
masina (ISIC Rev.3) gére 2001 yili i¢in yapilan analizden elde edilen sonuglar
Turkiye'de yogunlasma oranlarinin yiiksek oldugunu ve imalat sanayi igindeki
firmalarin biylik cogunlugunun oligopolistik bir yapida faaliyet gosterdigini ortaya
koymaktadir. ISIC Rev.2’ye gore imalat sanayi alt sektorlerinin 22 sektor altinda
toplulastirilmis verileri kullanilarak yapilan regresyon analizi sonuglarina gore ise
piyasa yapisini belirleyen en 6nemli faktorlerin 6lgek ekonomileri, sermaye ge-
reksinimi ve ihracat orani oldugunu ortaya koymaktadir.
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Concentration and Competition in Turkish

Manufacturing Industry
Abstract

Concrentation is related with numbers of firms and their size distribution in a
market and is usually regarded as a significant dimension of market structure.
Because it is thought to play an important role in determining market power and
thence market behaviour and performance.

Variables which may be considered as factors affecting the degree of concrenta-
tion in Turkish Manufacturing Industry are economies of scale, capital intensity,
advertising expenses and industry growth rate. Also the paper attempts to eva-
luate the liberilization effect in terms of its degree of success in achieving com-
petition. For this purpose, export intensity, import penetration and foreign direct
investments are other variables which are used.

For - 123 four-digit Turkish Manufacturing industries for the period 2001 by taking
International Standart Industry Classification (ISIC Rev.3), analysis shows that
concentration rates are high and most of firms that operating in manufacturing
industry are oligopolistic. According to a sample of 22 Turkish manufacturing
sectors for ISIC Rev.2, economies of scale, capital intensity and export intensity
are the most important factors which determine the market structure.
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