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Ozet

Paralel ithalat ve gri pazar konulari gectigimiz 20, 30 yildir tescilli marka sa-
hiplerinin glindemindeki 6nemli konulardan birisi olmustur. Paralel ithalat ve gri
pazarlarin gikis noktasi olarak cogunlukla pazarlar arasinda olugan fiyat farklilik-
lan gosterilmis, ancak son yillarda bunlarin paralel ithalat¢inin basta tutundurma
maliyetleri olmak lizere birtakim maliyetlere katlanmamasi nedeniyle de ortaya
¢ikmis olabilecegine dair gligli kanitlar ortaya konulmustur. Paralel ithalatin ne-
deni konusunda yapilacak olan kabul, bu noktada alinabilecek dnlemleri farkli-
lastirdigi icin dnemli olmaktadir.

Ulkemizde ¢zellikle pazarlama alaninda yeteri kadar irdelenmemis olan paralel
ithalat ve gri pazar kavramlari derleme niteliginde olan bu ¢alismada ele alinmisg
ve farkl ¢6zim Onerileri 6zellikle AB otoritelerince benimsenmis olan anlayisla
bir araya getiriimeye calisiimigtir.
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A Literature Review About Parallel Import/Gray
Markets and Strategies to Combat

Abstract

Within last 20 or 30 years parallel imports and gray markets have become one of
the primary problems of trade mark owners across the globe. Parallel import and
gray market in which well known brands are sold through unauthorized dealers
used to be considered as a result of price differences across countries. However,
more recent studies have found strong evidences indicating that neither parallel
import nor gray market operators bear promotion cost and service cost, making
their operation costs are well below the authorized channel members’ cost. The
presumption about the reason may differentiate the strategies for combating pa-
rallel import and gray markets.

The concern over parallel import and gray markets has been neglected by in-
ternational marketing related Turkish Academia. This literature review aims to
introduce these concepts and strategies for combating with parallel imports and
gray markets. The legal cases from the EU authorities are also added to draw the
legal borders while planning strategies to combat.
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