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Pazarlama Giderlerinin Isletme
Karlilhklari Uzerindeki Etkisi

Ozet

Yapilan bu calismada, isletmelerin yaptiklari pazarlama giderleri ile isletmelerin
performanslari arasindaki iligkinin ve performansi etkileyen diger faktorlere kiyasla
etkinlik gliciinlin incelenmesi amaglanmistir. Bunun icinde, performans gosterge-
si net ddnem kari/zarari alinarak, isletmelerin performansini etkileyen faktorleri bir
model igerisine koyarak, 2000-2008 yillarini kapsayacak bigimde, istanbul Menkul
Kiymetler Borsasinda islem géren 82 sirketin 2664 gdzlem verileri panel veri ana-
lizi ile incelenmeye calisiimistir. Aragtirma bulgularinin sonucunda; pazarlama gi-
derlerinin, genel yonetim harcamalarinin ve toplam aktif bliyukliginin isletmele-
rin performansi Gzerinde olumlu etkisinin oldugu ve bunlarin arasinda da en 6nem-
li degiskenin pazarlama giderleri oldugu saptanmistir.

Anahtar Kelimeler: Pazarlama giderleri, isletme performansi ve panel veri analizi.

The Effect of Marketing Expenditures on

Business Performance
Abstract

In this study, the relationship between enterprises spending on marketing and their
performance has been analyzed, besides analyze of the efficiency power in com-
parison to other factors that affect the performance. To this end, it have been tried
to analyze with panel data analyses that the net profit/loss has been taken as the
performance indicator by putting the factors that effect the enterprises performan-
ce into a model, including the period between 2000-2008, 2664 observation datas
of the 82 companies which have active stock in the Istanbul Stock Exchange. Ac-
cording to the findings of the study; marketing expenditures, general administrati-
on expenditures and total asset size have positive impacts on the performance of
the business and it has been identified that among them the most important vari-
able is the marketing expenditures
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