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Pazarlama Faaliyetlerinin Firma
Degerine Kisa ve Uzun Donem
Etkilerinin Incelenmesi: IMKB Ornegi

Ozet

Firmalarin pazarlama faaliyetlerinin firma degderine kisa ve uzun dénemde etkisinin
arastirldigi bu galismada, érneklem olarak 1996-2005 déneminde IMKB’de faaliyet
gosteren 99 firmanin yillik verilerinden olusan panel veri seti kullaniimistir. Arastir-
ma metodu olarak En Kic¢uk Kareler Yoénteminin benimsendigi galismada, olusturu-
lan model spesifikasyonlarinda Sabit Etkiler Modeli dikkate alinmistir.

Arastirma sonucunda, kisa ve uzun dénemde, pazarlama faaliyetleri ile firma dege-
ri iligkisinin 6lgek ekonomisi 6zelligi gosterdigi, diger bir ifade ile pazarlama harca-
malarindaki artigin firma degerini belirli bir noktaya kadar artirdigi, ancak bu nokta-
dan sonraki artigin firma degerini ters yonde etkiledigi belirlenmigstir. Boylece pazar-
lama harcamalari ile firma deg@eri arasindaki iliskinin konkav oldugu yonindeki lite-
ratdr ile uyumlu sonuglara ulasiimigtir.
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Short and Long Term Effects of Marketing

Operations on Firm Value in ISE Listed Firms
Abstract

In this paper panel data set including annual data of 99 ISE firms operating in the
period of 1996-2005 is used as a sample to show the short and the long term effects
of marketing operations on firm value. As the research method of the study, OLS is
preferred and Fixed Effects Model is considered in model specifications.

As results of the research, the relationship between marketing operations and firm
value in short and long term reveals the scale economies form. In other words, the
rise in marketing expenditures increases firm value up to a certain point but then
decreases the firm value. Thus, it is reached that relationship between marketing
expenditures and firm value is concave in nature compatible with those results in li-
terature.
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