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Teknoloji Kabul Modeli ve Bir
Uygulama

Ozet

Calismada, Teknoloji Kabul Modeli(TKM) kullanilarak e-aligverise iligkin tiketi-
cilerin davranislarini belirleyen faktorler arasindaki iliski yapisal esitlik modelle-
mesi kullanilarak agiklanmaya galisiimistir. Calismada e-anket kullanilarak elde
edilen verilerin analizinde LISREL hazir yazilimi kullanilmistir. Yapilan analizi-
ler sonucunda klasik TKM modelinde yer alan bagimsiz ve araci degiskenlerin
e- aligverige iligkin tuketicilerin gercek davranigini aciklamada yeterli oldugu be-
lirlenmisgtir.

Anahtar Kelimeler: Teknoloji Kabul Modeli; E-ticaret; Yapisal Egitlik Modellem-
esi; LISREL

Technology Acceptance Model and an
Application

Abstract

The relation between the factors, which determine the consumers’ behaviors
about e-marketing, is tried to put forward by using Technology Acceptance Mo-
del (TAM) via structural equation models. By this aim LISREL packet program
is used. At the end of the analysis, the independent and intermediary variables
are found sufficient to explain the consumers’ real behaviors about e-shopping.
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