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Mugla Deniz Turizminde Hizmet
Niteliginin Piyasa Fiyati Uzerindeki
Etkileri: Hedonik Fiyatlandirma
Modeli* .

Hedonik Fiyatlandirma Modeli ile heterojen bir mali olusturan karakteristiklerin her bi-
rinin fiyat Uzerindeki etkisi tahmin edilmektedir. Bu tahminler, Modelde, heterojen bir
malin fiyatinin, onu olusturan farkl niteliklerin piyasa fiyatlar toplamini olusturdugu
varsayimindan hareketle yapilmaktadir. Bu baglamda, ¢calismada Mugla’daki turistik
destinasyonlarda yaz aylarinda verilen hizmetlerin fiyatlarindaki farkhliklar ve s6z ko-
nusu fiyat farkliliklarinin nedenleri, otellerin vermis olduklari hizmetlerin niteligi ve pa-
ket tur fiyatlari iligkisi baglaminda hedonik fiyatlandirma modeli kurulmak suretiyle in-
celenmis ve verilen her bir hizmetin niteliginin otel fiyatlarina nasil yansidigi belirlen-
mistir. Boylece, 6zellikle deniz ve kiyi turizmine yonelik turistik destinasyonlarda, tu-
rizmi canlandirma yolundaki 6nerileri ve verilen hizmetlerin niteligini gelistirmek mim-
kin olacaktir.

Mugla ili deniz ve kiyi turizminde faaliyet gosteren 147 dort yildizli otele iliskin pa-
ket tur fiyat ve otel 6zellikleri, destinasyonlardaki tur acentelerinden elde edilmigtir.
Analizler, hedonik fiyatlandirma modelinde siklikla benimsenen dogrusal ve logarit-
mik dogrusal fonksiyonlar kullanilarak gergeklestirilmistir. Logaritmik-dogrusal mode-
le gbre otelin tam pansiyon hizmet vermesine kiyasla sirasiyla yarim pansiyon, oda
ve kahvalti ve self-servis hizmet vermesi, paket tur fiyati Gzerinde en fazla etkiye sa-
hip olan degiskenlerdir. Otelin glizellik salonuna sahip olmasi da paket tur fiyatini et-
kileyen 6nemli degiskenlerden biridir.
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The Effects of Service Quality on Market Price

in Mugla Sea Tourism: Hedonic Pricing Models

Abstract
The affect of each characteristic of a heterogeneous good on its price can be estima-
ted by Hedonic Price Models. This estimates depends on the assumption of the mo-
del that the price of a heterogeneous good is the sum of the prices of the characte-
ristics constituting that good. In this respect, the relation between the price differen-
ces in the services provided in touristic destinations in Mugla, the reasons of these
differences, the quality of the services of the hotels, and the prices of package tours
has been analyzed constructing a hedonic pricing model, determining how the quality
of each service is reflected on the hotel prices. Accordingly, the model enables us to
improve the suggestions on vitalizing the sun and beach tourism in our touristic pla-
ces in the light of the relation between the quality and prices of the services provided.
147 observations of 4 star hotels price and qualities have been obtained through a
questionnaire from tour agencies which have operations in sun and beach tourism.
The analyses have been carried out by linear and logarithmic-linear functional forms,
which are frequently used in Hedonic Price Models. Respectively, the variables, which
were services in the form of half-board, bed and breakfast and self-service rather than
full-board in the hotel, affects the packet tour prices most in respect of the logarithmic
linear model. The other important variable that affects pocket tour was beauty parlour.
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